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The Application of "Behavioral Memory" in Daily Product Design

MAO Yun-lin, ZHANG Yu—hong
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: Objective It led daily product design to a more reasonable and meticulous theoretical analysis level by
taking advantage of the concept of "behavioral memory". Methods It elaborated the experience and design mode of
"behavioral memory" by theoretical analysis, using example to prove it. Conclusion By using the method described above,
it came that there were universality, frustration avoiding, self—-examination, total three experience points existing in the
"behavioral memory".So that we can get a methodology of design mode which needs to take advantage of memory
consistent points, consider the integration, make the design more practicable."Behavioral memory" offered a new concept to

design.It digged out the memory chips ignored by people.By analysis and integration, we can get a new method of design

and analysis.
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Fig.1 Product with conduct memory
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Fig.2 Design mode features of open—suspended wardrobe
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Fig.3 Design mode features of visualized—assorting trash can
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