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The Penetration Process of Body Aesthetics in Product Design

ZHANG Yun—peng, FU Li—ming
(Jilin University, Changchun 130021, China)

ABSTRACT: Objective It analyzed how the experience economy turned the focus of product design into projecting the
holistic user experience and how designers coped with this trend of design practice. Methods It analyzed the sensation and
cognition of human bodies that were the subject to execute the commands and enjoy the effects followed by their behaviors.
People how to interact with the product during the whole processes of experiencing their own physical and mental potentials.

Conclusion It proposed the content, meaning of product experience design, and the methods of abstract experience under

the time background.
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