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Modern Chinese Advertising Design Based on Golden Mean

LIU Jing—yang, QIN Sui—ming
(Shaanxi University of Science and Technology, Xi’ an 710021, China)

ABSTRACT: Objective It studied the application of Golden Mean in modern China advertisement design. Methods
Through the analysis of development course of China’ s advertising design, from the connotation of "golden", "level",
"timing" of Golden Mean thought, it emphatically explored the relationship between Golden Mean and China’s advertising

design, and how to properly apply Chinese elements in advertising design. Conclusion Golden Mean thought is the
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guiding methodology of China advertising design, to inherit and carry forward traditional Chinese culture.
KEY WORDS: Golden Mean; advertisement design; Chinese elements
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