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Analysis and Application of the Online Store Homepage Visual Design

HAO Xiu-mei', LI Zhong—yang’
(1. Taiyuan Institute of Technology, Taiyuan 030008, China; 2. Capital Normal University, Beijing 100089, China)

ABSTRACT: Objective It studied the methods of enhance online shops’ visual image. Methods In light of generally
existing problems in present stage in shop homepage, such as information blind accumulation, the lack of personality and the
ignorance of the artistic problems, it put forward the methods of accurate and effective information, user
experience —centered and artistic design language to integrate shop image design. Conclusion The conclusion is drawn
that a whole—new design method is employed in the online home page to adapt to the new trend of the development of the
shops, to achieve the purpose of winning more customers in the new competitive field, and broadening the market of shops.
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Fig.1 The out—of—order homepage design of online stores
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Fig2. The common homepage design of online stores
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Fig.3 The excellent homepage design of online stores
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Fig.4 Elements of user experience
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Fig.5 Liebo online store’ s homepage design
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Fig.6 Aka online store’ s homepage design
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Fig.7 Feichizhong online store's homepage design
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Fig.8 Qigege online store’ s homepage design
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