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Application of Field Study Methods in Rural Product Design
WANG Wei
(School of Design, Hunan University, Changsha 410082, China)

ABSTRACT: Objective It studied the information communication product design facing rural markets. Methods 1t
analyzed the characteristics, design challenge and research needs.Based on the international design anthropology and user
field study theory, it proposed a method and practical process suitable for rural user life style, recognition mode and use
habit paper, and then introduced the research and conceptual product based on the method. Conclusion This study could
be a valuable case for relevant design research on rural product, the summary would provide useful reference for relative
field design.
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Fig.1 The process of field user study
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Tab.2 The protocol coding script of rural user (part)
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