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Development and Prospect of Experience Design in Automotive Interior
Design

ZHAO Jing, YIN Huan
(Taiyuan University of Technology, Taiyuan 030024, China)

ABSTRACT: Objective It explored the inheritance and development of automotive interior design under the era of
"spiritual" experience design. Methods Relying on the design methods and theory of experience design, emotional design,
ergonomics, interaction design and emotional engineering system, it studied the experience design in automotive interior
design. Conclusion It put forward new ideas and new direction of applications of experience design in intelligently adjust

of car seat, intelligent hierarchical rail of the interiors of functional cars, human—computer interaction, and intelligent

network in new environment.
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Fig.1 Interior design of Nissan Friend—ME
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Fig.2 Schematic and effect pictures of new pattern in automotive

interior design
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Fig.3 Schematic and effect pictures of layered tracks
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Fig.4 Future interactive experience design of cars
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