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On the Formation and Development of Innovative Thinking in Packaging
Design

LU Jian—zhou
(Zhengzhou University of Light Industry, Zhengzhou 450002, China)

ABSTRACT: Objective It studied the main methods and ways of formation and development of innovative thinking in
packaging design. Methods From the cultural fusion and data mining, design idea renewal, products and market
positioning, packaging material development, design cooperation mode reform and other aspects, it discussed the formation
and development opportunities of innovative thinking. Conclusion These opportunities brought great influence to the

formation and development of packaging design of innovative thinking, so as to guide the designer to understand the source

of packaging design innovation, through the flexible use of innovative methods, to create a unique product packaging.
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Fig.1 Liquor packaging "winter"
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Fig.3 Condiment packaging
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