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Performance and Application of Folk Art in Packaging Design

CHEN Huan
(Ningbo Dahongying University, Ningbo 315175, China)

ABSTRACT: Objective To study the manifestations and application of folk art in the packaging innovative design.
Methods Start from the cultural heritage of folk art, it discussed the necessity of packaging design innovation learning
from the essence of folk art with the development of commodity circulation. Conclusion It proposed the packaging design
innovation should not be a simple copy of folk art graphics and color, but should be based on its form and spirits, also be
integrated into the international design elements. The only way to packaging design embodied the essence of national
packaging.
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Fig.1 Bamboo, rattan packaging container
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Fig.2 Moon cake, wine packaging
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Fig.3 Package design of crispy cakes and Mount Huangshan
Maofeng
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Fig.4 Package design of sausage and gift basket
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Fig.5 Package design of Dragon wine
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Fig.5 Package design of beer
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Fig.5 Package design of Moutai wine
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