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The Design without Thought and Sci-tech Product’ s Innovative Experiences

NI Han, LI Wen—jia, ZHENG Sheng, YANG Ji—dong, REN Mei
(University of Shanghai for Science and Technology, Shanghai 200093, China)

ABSTRACT: Objective It studied the situation that product development gradually became the integration development
of design and science and technology. Methods It analyzed the innovative theory about the design without thought,
developed and deepened the theory of sci—tech product development.By making use of many successful examples, it let the
sci—tech product remount to the essence of design and show perfect user experience. Conclusion It discussed the theory
of sci—tech product’ s experience from aspects of detail design and environment interaction, and provided certain way to
help designers to innovate and design better.
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