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Experience Design and Value in the Form of "Self-feedback"

LI Shi—guo, CHENG Jiu—-ping, ZHANG Gan
(School of Design, Jiangnan University, Wuxi 214122, China)

ABSTRACT: Objective It presented the possibility and actual value of the "self—feedback" type experience design as a
kind of design way or thinking. Methods Based on the structure and principles of emotional experience in psychology,
combined with the concept of feedback, it analyzed the relative design cases. Conclusion It put forward the advantages
and feasibility of using experiencee itself as stimulus elements constructing "self—feedback". It proposed two possible ways
of "self—feedback" type of experience design.One is taking external characteristics ofindividual as feedback content of
sensory, while the other one is taking personal’ s private memory and journey as feedback content of emotion.
"Self—feedback" type of experience design has its actual value in different dimensionsincluding making up the the feeling of
users’ presence , having positive meaning on emotional creativity and enlightening design thinking.

KEY WORDS: self-feedback; experience design; emotion; cognition

RAKEF R BATEETE SRS MBS 3 A B AEAE, 345 5 2 R s S I
1o 1 AR P J7 1) , AT R 45 B — BB AR AR IS
— R AMEAE T B SO —Rh s A AMEY AT 1 BRI S RIRE R
ARG EF Y AR TR 1, T R3E R AR T f
{EL, BB — e R EE 1 REWE A AT A B2 B
4 ME AU A ) A By RS2 8 5 2 FIUAR B A R 5t
EELMENE N et ag W40 ZC N NE RN oA e e i L 2 PR A SN E RN NATT PO B8 B, FESEAR i

1.1 iR EF TR LS

i HER: 2013-12-08
EETE: 2011 FJEHF HAALLHF A XX A 2T B (11YJA760037)
BRI B (1956—), F, W F P A L RFHRL, TEHE T @A F R Pt SRR Lkt



$35% 8l

2 A% - BBt A BRI AR IR S E 53

S BRIE o AR 2R A Y R AN AT -
e PR U, B — R 2 s 70 DL A28 3 2 e
Bl —MATFTBUGAE BT, B RS B R
o MBS T AR O TE B G4 P Aok
A R IEZ AT B UL oD BB A IR
TG RO B SR AL 5 R . A ) P TR
ERAZIREFH PO BEAE A R AT

OBEYCH A2 RSB R A RS R |
A PRR SIS NS RIME SR . 1 R i 2
ST BRI W AN L, AR R R AR B B A
ECRiSNERES A0S E SIS S AN N PRe s A3 PY S S|
o BTGB LIAMRIA R (BIFAEE R ) X
TAFAERY , B2 PR IG5 AA RS A, BB AR
RPN 2R, A RESe U IR BT BRI . AR B0
JE 7 T B SRR [R5 ke — iU RR A A 0
IF5 P B A O BT R AR RS SR R IR
A PUSURAC AT 5 AT ] A AL R T

1.2 BEFEEN“RIEERK”

TERIR B B it RS , RS A RIEOT R
KT ALY, OME— 2 AR 2= A
TAMRA B, W= A s p i fe . 8 B dst AT
9 SR N 32 B D S W5t 9 2, HOR TR 1 3R B %
B, RIAZFT B4 W 1 NHRAE . e XA IR 45 44 14
IR IR, BN A RS IR [ RIE R LA
R A 5% W AT LR AR IR BT A A AIE S S A
B ] DUR AR A R A Fp A RAR A AA NG
12 PR, BN A N NS RN i

AT (1) 3 3 2 P 7 ot B R it i T I T
7 B RFAEAE AR S AN | — B, DR A A )
WO R BRI AL AL 2 HA R IE . 7 S ey
25 N AL RO IR, R st [ R AR
4 Bt N A A WL 1) I FRAR AL, BITRES | K B 28 1
BRI A FRR ERCE . S A1, IR R AR IR
THE, SUAERT B BB A RN, 47 R i 2R
BRCRAE N o

2 “RIFEBH"EXEEIEIT ST

“RA R AR BT RUE AR R K
I A S HSCHIES 5 B, AL S T

e, BH BT AN B B0 FA B il A D B I
B AT BRI A S — R AN BHE 8, f T
AT R BRI B0 e, gm0 7 5 B
GAC R P ARAG IR T A 3T BBt 0 A R
A A

2.1 U ANSMEFHEEARE LR RIEAR

MNATELERS T A B B SRR AEAE A —Fh A A2 X
BB IESE , H B SMERFIE R SRR Y, I
IT2AR TR 3 1 3 F O R SMERHLE s THERE R 2
JEAN A, F2 SRR B R B R —
J& b 2> 22 m ulrts R B i B B A MERRIE . SN
LM A A 206 B B 9 SN AR AIE S 15t 20 1A 0 25
I, LRI R LS LA A — ot B A T A A (AR J

TET S A I Fie FLARE S B AN RFAL , R U A B At
WA I B ot A 3R RS . i BRI ke —
AN THT 215 AT LA™ A AR L A9 15 4IRS 0 TR
i Photo Booth J&:— >3 T AR AR LAY HT , 3 4
HU 23 Al F A IE T Mac OS X E— AT,
FE B i 5k iSight ST RCADHA R DY 17
FAE AR IR Ao Photo Booth I8 5% BURR R ULIEL 1.
Photo Booth £ 1t i) 22 o B 7 14 2 22 (oAb, i i
TN T3 2 A AR R R A SRR, R L S
SRS B A B 5 AR BN G AT i A B A v
5, HETMAHT B 27 A R AR B Je

|

i

|

11 Photo Booth [ 465 FURFAL
Fig.1 Chipmunk effects on Photo Booth
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