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Application of "Super Normal" Design Concept in Modern Daily Products

XIAO Yi—qi, ZHANG Ling—hao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: Objective It indicated "Super Normal" in design of daily products. Methods It explored the concrete
reflection of "Super Normal" in products,by means of the concept deduction and respective developing progress in design
history. Conclusion It indicated "Super Normal" as the promotion of traditional handiwork and design in contemporary

era, aiming at the conclusion of design method, which could be applicable to design daily products and restore the essence of

design.
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