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The Practical Value and Aesthetic Value in Packaging Design

XIE Jie
(Henan University, Kaifeng 475001, China)

ABSTRACT: Objective Study the importance and relationship between practical value and aesthetic value, as well as
the influences on modern packaging design. Methods Starting from affecting consumers purchase behavior by
thepractical value and aesthetic value of packaging design, it analyzed the practical value and aesthetic value of each period
from the history of the development of packaging design, and from the packaging design features and classification as well
as the position design and marketing perspective, combined with examples, it discussed the practical value and aesthetic
value of packaging design. Conclusion It was drawn that the principle of the relationship between the practical value and
aesthetic value in the packaging design was mutual unity, mutual promotion, interdependent and both had strong guidance
and practical significance for modern packaging design.
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Fig.1 Packaging of fruit milk shower gel
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Fig.2 Packaging of Kaifeng speciality
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Fig.3 Armand Basi Perfume for Women
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Fig.4 Gift packaging
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