354 el BETE
2014 4F 04 H PACKAGING ENGINEERING 101

e S ES Sk

KB, X &
(CREEHE AR E R, K 300222)

WE: B BFF T o0t £%, 7k 26F 750 SRR, SR T H SR A
FF ARt P ERE AT RS AT AR o kAT TR & WA KREEFT
RS, FF AR TANATRE LR XL RN 7%, 5 AT 5 XX ARk
RO IR

KEBIR: FF o0 FT R WEKRE, RELL; REF X

hESES: TB472 XHEERIEFE: A XEHES: 1001-3563(2014)08-0101-04

Parent-child Product Design Based on Emotional Experience

ZHU Na, LIU Hui-wei
(Tianjin University of Technology and Education, Tianjin 300222, China)

ABSTRACT: Objective It guided the design practice of parent—child product design. Methods It analyzed the
importance of emotional experience in parent—child product design according to the parent—child product’ s characteristics
and status quo, and discussed the method which can lead to the emotional experience of parents and children. Conclusion
Emotional experience is the core of the parent—child product design, parent—child products should be with the help of
sensory elements, interactive mode to cause positive and happy emotional experience of children and parents.
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Fig.2 Parent—child clothing
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Fig.3 The design idea based on the communicative action
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Fig.4 The design idea based on imitating behavior
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