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The Design Concept of "Unity of Man and Nature" in Inlay Silver Lacquer

WANG Xuan, ZHANG Zhong—feng
(Central South University of Forestry and Technology, Changsha 410004, China)

ABSTRACT: Objective Starting from the design concept of "unity of man and nature", then it analyzed how inlay silver
lacquer revealed the design concept. Methods By using literature research method, analytical method and inductive
method, it finally explored the inheritance and relationship between the design concept of "unity of man and nature" and
modern design. Conclusion It proposed the design concept of "unity of man and nature" focus on promoting sustainable
and harmonious development of man, nature, and the society, and provided rich design thoughts and creation methods for
the modern design that promoted green design and humanized design to make the modern design better meet the
requirements for harmonious development of man, nature and the society.
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Fig.1 Application and deformation of natural elements (flower

pattern and phoenix patterns deformation)
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Fig.2 Tiffany Elsa Peretti Eternal Circle pendant, ear stud
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Fig.3 Inlay silver necklace
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