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Application of Visual Elements in the Film and Television Placement

WEI Qiong—liang
(Henan Mechanical College, Xinxiang 453002, China)

ABSTRACT: Objective To study the visual elements of the implantation of some creative application form.Methods
Starting from a creative approach, the use of advertising, television advertising in the relevant principles of television
advertising creative implanted some of the tactics, through China’ s recent influential films for graphics placement,
language, dialogue analysis and summary, it explored this types of advertising in some of the new forms of creativity.

Conclusion The right color can have a strong visual impact; perfect picture will produce a feeling of beauty; clever

slogan implants, with the same purpose.
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