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The Concise Packaging Design Characterized by Abstract Visual Language

LIU Chun—lei, LI Meng
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: Objective To study on the characteristics of abstract visual language for creating simple packaging design.
Methods It analyzed the social demand and economic demand of the simplicity in packaging design, discussed the
abstract visual language content, features and advantages of simple packaging design. Conclusion It revealed the profound
connotation of "simple packaging design to abstract visual language for the characteristics of the contracted but not simple",
namely the packaging design should be integrated into the meaningful form of consumers emotional experience.
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