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On the Mechanical Aesthetics in the Upscale Perfume Container Design

ZHOU Shu, DONG Li—na
(Nanchang University, Nanchang 330031, China)

ABSTRACT: Objective To study the application of mechanical aesthetics in upscale perfume vessel design.Methods
From the vessel design cognitive perspective, it analyzed the personalized design of mechanical aesthetics in upscale
perfume container, explored the high—end customers for luxury aesthetic tendency and aesthetic appeal. Conclusion The

mechanical application of aesthetics to design upscale perfume container can build the difference characteristics, so as to

enhance the competitiveness of products.
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Fig.1 Shiseido ZEN perfume container design
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Fig.2 Bvlgari Omnia perfume container design
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Fig.3 Lancome perfume container design
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Fig.4 TOUS perfume container design
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Fig.5 Men perfume container design

2.2 {AHlMER

BB R ALFE R < b S5 (R AT L™
HMACRE TR, UG ) <52 T b o (% i I T
(44 i 5E , HILBIO™ i A1 (R R BUBLB™ b 1) A1
FKo TKERIORBOT S B BTSSR RN
B, S T G AR T IERIOCR, , K 2 vl R
32 WA B BRI IR L TE (L R A 8 (K R
Fe)E M ARELS N —FHURAL prrfEdl BRELL GO B
W57, XA R AE B B K B A BT B WL, 7
IKARAERE Tt (R 5 B Al 6w (R 45 5 L 4 AL
SEANII R EN G . KA WL 6, & ALK
T F R R R A SR AE MU R B T i T —

cndgn.com

K6 KAt Eiit

Fig.6 Perfume container concept design
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Fig.7 SWAROVSKI perfume container design
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