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Basic Mechanism and Its Design Application of User Experience

SUN Li
(Yanshan University, Qinhuangdao 066004, China)

ABSTRACT: Objective To explore the basic mechanism of user experience, and analyze different experience categories
and relationships among them in order to promote the application of experience in product design. Methods The basic
mechanism of experience is analyzed based on cognitive psychology, and the whole experience may be divided into four
categories : aesthetic experience, meaning experience, emotional experience and functional experience, which construct the
experience gestalt due to their relationships. Conclusion The experience is generated from the emotion—driven user’ s
perception, appraisement and decision in the interaction process between user and product, and the emotion is the key in the
experience gestalt.At last, the way of applying design theory to design practice is made further exploration by taking
"Emolinkage" as a case.
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Fig.1 The interactive system
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Fig.2 The generation mechanism of user experience
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Fig.3 The user experience framework
3 UERRLE S SR A= mig it R ik

T HP RIS AL A0 - R b 1 4, A
7 JERAA 30 g S 1) 1) 7 it B U R AL T P 1 S
RN SR I P SN & B d PN R R E
st A2 H 7 SOIE (170 23 AR TR]D) 7§ B4
MEBRE GBS QR R i) it B il VR S5 B BE
B LA BB A T PR

Uner fi R DR G E ZE AR AR A BT 5 | e i A HE 5 L3



32 fl % TR

20144205 H

Z [ SRt 2 (4 T L, e i T h 17 i B BE 55 70 )
FIE SR ACREFN L AR AL (55, LIS SR Uy 22 (] Y
iR, SCREAT )L B 32 — PR BR PR 0 22 2] O 7 A
S N DU AR SS h S m), DL — DB IR i 5, 1K
T & T 26 F B 801 B B Emolinkage L& 4, 5 24K
TG RIS AR A A BN L2 B 25 5 B 7 i, M A
SR RN RN BB I 4R A A R B A R
Emohnkag?&l‘ﬂjﬁf*ﬁ/,@ Z LA R 3, 3 8 4Nl
I, Horp 4 EAHE @ Byt B b, JLEE RSB
FIBCHEAS ] 14 38 18 LA RE RS b 455 3 %) I, 8 SC R
TR @ZT}QT &, ILE AR B ACRER G 4#
JLEE FORBIRE A b iy DL, AR PHE 5% B2 A
3@5"]3&% FEACBERLEE 9 B 8l F2 1 , Emolinkage
AMER B E, B EIES S S =5 %
JLEéM HHURAE BB 58 s B8l BU0T LA fil ot 2
W, Z56 77 moE 6555 56 RHIE , Fh R 28 3E 1L
B (BACRE) PE BAAR S

£ 3
l N\

) @ )/
o/
T

K4 T3 IE Emolinkage

Fig.4 Parent—child interactive toys Emolinkage
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