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Creative Stationery Design Based on"MOE" Cultural Phenomenon

WANG Cai-lian, LI Ting, ZHOU Li—na
(Wuhan University of Science and Technology, Wuhan 430065, China)

ABSTRACT: Objective To study the design strategy and creative expression of " MOE stationery" of the combination
of "MOE"cultural phenomenon and the desktop stationery self—elements. Methods Through the development status of
China’ s stationery industry, as well as the influence and significance of "MOE" culture in stationery design, from the
psychological point of view, it studied the "MOE" products consumption psychological and emotional needs of different age
stages of consumers.It conducted the research on the product design strategy according to different people, form of
expression , and the spirits of the connotation in "MOE" culture. Conclusion Common desktop stationery designed to be
" MOE stationery" are used to prove the research.
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