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The Product Design Thinking in "Humor Theme" Life

LIU Yong—xiang , KANG Jiang—yi
(North China University of Technology, Beijing 100144, China)

ABSTRACT: Objective It proposed the design thinking of "humor theme". Methods Starting from the social demand
for emotional design, according to the analysis of the psychological process and different user experience levels, humor
design was divide into three levels. Conclusion Based on this, it summed up the "humor theme" life product design
method and the general humor design principle, and exploratoringly pointed out that the product design of "humor theme"
was conducive to convey humor life concept and lead relaxed and happy lifestyle.
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