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Visual Experience of Cake Packaging Design and Interaction of Consumption
Guidance

HAN Xu
(Tianjin University of Science & Technology, Tianjin 300457, China)

ABSTRACT: Objective It synthetically analyzed the cake box visual experience of the interactive between consumer
guide, and provided powerful reference for design. Methods Startig from the point of "Cake Culture", it analyzed the
social spiritual of the cake package design, learned the concordance of visual experience, the precision of categories design,
the unity of color proportions and the creativity of form design. Conclusion The cake package design can also be
combined with the visual experience and the consumption guidance together accurately.The cake package design is an art
detailed drawing combining design and industrialization.It restored the nature of the packaging design and emphasizes the

conception of "people—based".
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Fig.1 The gift box of children’ s birthday cake
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Fig.2 The gift box of young people birthday cake
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Fig.3 The gift sets of wedding cake
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Fig.4 The gift box of anniversary & party cake
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Fig.5 The visual entirety of cake packaging design
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Fig.6 Three—dimensional design of the cake gift box
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Fig.7 Color & distinctive structure design of the cake gift box

3.4 FARFEFFFIMRIEE

AR JEL AL A 25 (1 A A TR X 7= il 1) P A A
IR i IN IR NI SN 7N U7 N T 0 SO
BT B TR AR RO PERE , FUO b4

MAYIA LR IR 8 AR BRI, ik
SEATRE I R sl 0, 0 AU R — ERE R
B A A B E AR . O T ARIE A I PR fE
T , T BER AMRARIE RIS R A LA R,
I, FAE A AL G R — B O T R Bt #1
SRR FR PR SR 0 AR5, LAEARERFA AT, i 54T
MR A GBI 3o TR, Bl A R AT
L, () e FH BTt N 2 I s B D REME PR R G2 B
L TFRHIIIRIE TZRE A TR, ARG R T
LA AR IR BT B & . SR E IR EAEAL &
THULPE 8 (4 HWE L)

K8 spE@IRAERALE BT

Fig.8 Environmental conservation design of the cake gift box
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