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The Visual Communication Effects of 3D Digital Advertising

FU Xiao—long, WEI Yang—yang
(Nanchang University, Nanchang 330031, China)

ABSTRACT: Objective To summarize the visual communication effects of 3D digital advertising, analyze the
development trend of 3D system of visual communication digital advertising. Methods Compared with traditional
advertising design visual communication system, it analyzed 3D digital advertising in modern advertisement visual
communication characteristics.Taking the impact and expansion of 3D digital advertising on traditional visual
communication system in modern advertisement design as inspiration, it analyzed the development trend of visual
communication system and 3D digital advertising and future vision in modern advertisement design, which provided
theoretical basis for the development of 3D digital advertising. Conclusion Taking 3D as the core digital advertising visual
communication system will lead to the modern advertisement design in visual communication revolution, is bound to bring
about a visual communication visual latitude and convey the alternate mode of old and new world.

KEY WORDS: visual communication; 3D digital advertising; visual communication effects; brand image
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