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Application of Aesthetic Artistic Conception by Qijiang Farmer Print
in Tourism Products Packaging

XU Shi—hu', ZHANG Shao—peng', XU Shu—ting®
(1. Chongqing University, Chongqing 401331, China; 2. Chongging University of Science and Technology, Chongqing
401331, China)

ABSTRACT: Objective To discuss the application of aesthetic image by Qijiang farmer print in the tourism products
packaging design. Methods Starting from the development process and status of Qijiang farmers prints, from four aspects
of the marks modeling, image color, making graph structure, powder printing techniques, it analyzed its aesthetic artistic
conception and characteristics of regional culture, combined with modern design gimmick, from decorative, practical, folk
product redesign, it analyzed the application of Qijiang farmers prints in the packaging design of tourist products.
Conclusion It made the thinking and analysis of Qijiang farmers prints from the studio to the market, and presented some
suggestions.
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Fig.1 Qijiang farmer print modeling
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