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Local Social Networking Service in Niche Market

HU Ying, GUO Yin—man, ZHOU Qian
(Hunan University, Changsha 410082, China)

ABSTRACT: Objective As the background of the development of Social Networking Service turned from "Social
Graph" to "Interest Graph", it studied the development status and mode of social service in niche market. Methods
Combined with cases of social services based on interests, it studied the design frame and proposed the transformation from
cluster of users to cluster of services.Based on these results, incorporating the basic concept of community, it analyzed the
phenomenon that domestic culture and social situations gave birth to local services for Chinese domestic market.
Conclusion Through the delineation of three service cluster models and the study of local service design cases, it provided
references for local social services design according with the specific situations of China.
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