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The "Habitual Packaging" in Modern Design

LIU Bing—bing, HOU Feng—bin
(North China Univercity of Technology, Beijing 100144, China)

ABSTRACT: Objective It studied method of application of "habitual packaging” in modern design. Methods It
analyzes the concept, features, function, application etc.of "habitual packaging", to explore the possibility of packaging
design in multi-angle. Conclusion "Habitual packaging" is the breakthrough that is thought from the perspective of
replacement goods.Firstly, it has four characteristics, such as unchanged packaging structure, different commodity attribute,
accordant visual image and product, extended packaging usage.Secondly, it has functions that reused the structure of
packaging, stimulated the cognitive of comsumer, improved the living habits of comsumer.Finally, it has application
conditions in reasonable packaging structure, similar goods volume, opposite commodity attribute.It explored the possibility
of packaing design,developing new perspectives in theory and practice of modern packaing design.
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Fiz.1 Carrot packaging with cigarette structure
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Fig.2 Celery product packaging with french fries structure
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Fig.3 Blueberies product packaging with kit structure
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Fig.4 Houmous and carrot packaging with cigarette structure
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Fig.5 Nikon T—shirt packaging with cans structure
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