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The Discourse of Color Visual Transmission in Packaging Design

LIU Li-wei
(Hunan University of Technology, Zhuzhou 412000, China)

ABSTRACT: Objective To study the type and style of color discourse meaning in packaging design. Methods It
analyzed the production of color cultural meanings, relationship between cultural & discourse psychology, relativity of
denotation & connotation meanings between color psychology & solid material body symbol, optic physical features and
loaded culture meaning of color. Conclusion Analysis is made on corresponding multi—discourse meanings as implication,
symbolism, contrast, complement and foregrounding existing between the law of color visual information transmission and
man’ s discourse cognitive psychology.The color discourse meaning production is proved to be the first consideration in
visual transmission for packaging design.
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Fig.1 Color expression metaphoric discourse
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Fig.2 Color expression metaphoric discourse
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Fig.3 Color expression symbolic discourse
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Fig.4 Color expression block discourse
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Fig.5 Color expression complement discourse

25 BREERBITIFEEX

W TSRS T SR S W E B AL A E T,
ST A2 TR R B IR B 6 SR, DL (il 40
B R IARZE AT DU S R e RS S
BAER, R EHE EEEZ A HEAEERSE . WE
BT 33X 52 AR i 4 (R Y B T A
BT LIREG T 5, A 2 AT S BB
Jio AN Crianca SMI AR T, S HLIE OB TR
T A S R, DL 61, T b i iR
B PRSI ARIE S B2 ., U SEORTHT S
RAA R T ORI N 15T, 7S
SURBIRTE AT TR 8, b BT L 1 JEk DRI 53 RGBS
MIETHES oK, MR, 35 5O S HT R O ARG AR
B, TR R TE 3 T U T e A
A ERATERIBNRCR . AR, R MFEITCE ES 2
A DLd I 2 (RS SHEEC, 28 TR

Ko fpkikim#Aianifig X

Fig.6 Color expression foregrounding discourse
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