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Visual Design and Communication for the Popular Science of Guangzhou
Intangible Cultural Heritage
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ABSTRACT: Objective To study the method and path of visual design and communication of popular science of
intangible cultural heritage in Guangzhou. Methods It categorized and analyzed the aesthetic value and features by using
the ways of visual design, then designed its visual image to make the Guangzhou intangible cultural heritage resonating with
the pace of modern life through external display of branded visual communication. Conclusion It upgraded the modern
design forms of the traditional arts and crafts, presented a new dynamic for the traditional crafts such as ivory carving, jade
carving, wood carving, canton enamel and canton embroidery, expanded the visual communication forms, and provided a
new promotion form of the popular science of Guangzhou intangible cultural heritage.
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Fig.1 Logo design of canton embroidery,jade carving and canton

enamel
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Fig.2 Advertisement design of canton embroidery, jade carving

and canton enamel
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Fig.3 Packaging design of jade carving and canton enamel
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Fig.4 Book propaganda of canton embroidery
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Fig.5 APP of canton embroidery
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