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Analysis of Bottled Water Packaging Design
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ABSTRACT: Objective To study the fusion of bottled water packaging design’ s function and aesthetics. Methods It
analyzed the design principle and method of bottled water” s bottle type, bottle label and color with the sign of outstanding
bottled water packaging, combined with the function and aesthetics. Conclusion The art and design form of bottle type,
bottle grain and body should embody the humanization of carry function; bottle cap, label and color design are not isolated

artistic form, and can form a infectious entirety through mutual echoing and fusing with the bottle body.On showing the

purity, cool texture and light feeling, any breakthrough might become the highlight of bottled water packaging design.
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Fig.1 OGO oxygen water
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Fig.2 Evian mineral water
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Fig.3 Cylindrical and square columns bottle
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Fig.4 Changes of cylindrical bottle
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Fig.5 Bottle pattern design
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Fig.6 Watsons water
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Fig.7 lcelandic glacial water
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