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Semantic Representation of Online Advertising Design

YANG Ming—lang, MAO Fang—chi
(Nanchang University, Nanchang 330031, China)

ABSTRACT: Objective To research the semantic representation in internet advertisement design through analyzing the
difference of print advertisement and internet advertisement. Methods It analyzed the cultural environment, presentation
form and service object of internet advertisement, and research the presentation characteristics and existence particularity of
semantics.Combined with actual case in internet environment, it elaborated the influence and importance of advertisement
design to semantics of internet advertisement, analyzed the relation and effect of design in advertisement graphic and text
type. Conclusion It put forward the idea that it must raise the designer’ s training in life sensation and cultural quality to
optimize the quality of advertisement design at the same time.Using new media efficiently in limited technical scope for
crossover cooperation, and using the semantic representation of design in special advertisement environment reasonably.
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Fig.1 The Sohu net home page
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Fig.2 The Sina net home page
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Fig.3 Video advertisement
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Fig.5 Achieve animation effects
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Fig.8 Color of bottle cap
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