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The Application of Humanity in Modern Commodity Packaging Design

CHEN Fang
(Zhengzhou University of Light Industry , Zhengzhou 450007, China)

ABSTRACT: Objective To study on the application of humanization packaging design in modern commodity.
Methods Based on the introduction of humanization packaging design concept and basic principles, combined with the
case, it explored the humanity packaging design embodied in modern commodity. Conclusion The modern commodity

packaging design not only need scientific design, but also need more humanized design, so as to meet the needs of the

people.
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Fig.1 The packing of the wine
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Fig.2 Portable beverage packaging
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Fig.3 A beverage brand packaging
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