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The Market Segmentation Strategy under the Background of the Aging
Society

FU Jing
(T ianghan University, Wuhan 430056, China)

ABSTRACT: Objective To analyze the relevant contents of bathroom products market segmentation under the aging
society background. Methods Combined with the application of the principle of barrier—free design, it analyzed the old
bathroom product positioning strategy, characteristic analysis, fine positioning and product segmentation significance and
other aspects, the corresponding research was carried out on issues related to elderly bathroom products, the defects of old
bathroom product design were summarized. Conclusion Combined with the aging of the demand of the market finally,

the old bathroom product design should adhere to the rational function, design simple, "zero" learning, safe and reliable,

quality and pricing according to a series of principles, to ensure design bathroom products conform to the aging society.
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Fig.1 The design of the side door type bathtub
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Fig.2 The structure and material strength and ensure safety
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