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The Virtual Display Design Based on the Service Design Perspective

GAO Jia—wei
(Beijing Technology and Business University, Beijing 100048, China)

ABSTRACT: Objective From the perspective of services to enhance the virtual exhibition design practice. Methods
Based on the analysis of the virtual exhibition as the nature of information services, through the analysis of the way of
thinking and research methods of the service design, combined with the characteristics of virtual exhibition, it proposed the
virtual exhibition design strategy guided by the service design. Conclusion Service design theory bring new design

strategies and development ideas to the virtual exhibition design: user—centric services to enhance the user experience,

improve the process design of virtual exhibition and collaborative innovation to redefine service position.
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