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Interaction Design in Commodity Information Transmission

SUN Dan-li
(Sichuan Fine Arts Institute, Chongging 400053, China)

ABSTRACT: Objective To explore the role of interactive design in the commodity information dissemination process.
Methods Combined with the interactive transmission cases of current brand goods, it analyzed the design principle and
strategy method of commodity information promotion and dissemination using the interactive design, and summarized the
interactive technology forms of existing commodity information transmission. Conclusion Commodity information
communication design from static view to participation, not only can meet the requirements of commodity information
transmission, at the same time greatly improve the expressive force of the brand communication signals and creative space,

interactive design become more multi—sensory experience goods for the future development direction of information

dissemination.
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Fig.1 The interactive design of Cartier jewelry
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Fig.2 The interactive design of Nike+ FuelBand
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Fig. 3 The interactive design of NIKE HYPERDUNK+ SPORT
PACK
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Fig. 4 The interactive design of Adidas
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