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The Tourist Souvenirs Development Based on Salt Culture Characteristics
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ABSTRACT: Objective To study the development and design of tourist souvenirs with salt culture characteristics.
Methods Combined with the theoretical research and empirical research method, it made a comprehensive study of the
country’ s souvenir design methods, principles, and the most well salt production areas, especially in Sichuan Zigong salt
culture tourism resources, collected information about salt broad cultural, tourist souvenirs design and other aspects of the
books, papers, design examples and other first—hand information, the focus from the design point of view, a manifestation of
geographical and cultural characteristics of salt culture on the development and design of tourist souvenirs Conclusion Salt
culture characteristics of tourism development must be fully extracted well salt souvenirs cultural elements that make
creative; dig tourist potential demand for souvenirs, so that targeted; emphasis on salt culture embodiment of the concept,
to make into a series; meet the tourist souvenirs design principles embodied both geographical and cultural characteristics of
Sichuan.Tourist souvenirs development with salt cultural characteristics must meet the continuation of souvenirs design
idea, the reuse of materials, the demand of consumers, economic growth and constantly sustainability.
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