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Color and Graphic Design in the Packaging of Children’s Products

ZHU Xiao—fei
(Zhengzhou Infant Normal College, Zhengzhou 450000, China)

ABSTRACT: Objective To analyze the influences of color and graphic design in children’ s products packaging on
children’ s consumption behavior. Methods The children’ s growth and development is divided into three periods—early
childhood, preschool, children’ s stage, through the analysis of these three stages of the child’ s physical, psychological and
cognitive characteristics, it summarized all ages on commodity packaging color and graphics perception reaction, compared
with the comparative method in children’ s products packaging market phenomenon. Conclusion It proposed the ideas and
methods of color and graphic design in children’ s products packaging, to use the children’ s national original design
elements, promote national consciousness and enhance children’ s sense of national identity, to improve children’ s products
packaging level.
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Fig.1 Infants and young children toy puzzle jingle ball
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Fig.2 Infants and young children toys cloth book
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