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Influences of Sculpture on Packaging Container Design

QI Jing—zhou, DAI Yong—hong
(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: Objective To study the deep application of sculpture language to packaging container design. Methods
It analyzed the influences four aspects of sculpture art lines, color, culture, artistic conception on packaging container design,
in order to better reflect the packaging container modeling features, enhance packaging attractive, and make commodity
culture connotation to reach deepen. Conclusion In such a competitive design era, only packaging container design absorb

various artistic means can create breakthrough and innovation.
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Fig.3 Kenzo red flower series perfume
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