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The Branched-brand and Assistant Logo Design in Motor Field

GONG Li
(University of Shanghai for Science and Technology, Shanghai 200093, China)

ABSTRACT: Objective Preview the future of branched—brand and assistant logo in domestic car fields. Methods It
confirmed the concept of branched—brand and assistant logo and analyzed their importance and cultural value to raise the
corresponding design requirements. Conclusion It revealed the requirements of current car segment market, which
created the opportunity of more related logo designs; got advanced design method and enlightenment from the view of logo
form and word & graph relationships based on 3D and 2D fields; the future for branched—brand and assistant logo in today’

s automobile VI field via the marketing needs, design family tendency and auto development in China.
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Fig.2 Two graphic variant logo of JAGUAR
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