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Reconstruction of Home Appliance Product Appearance Design

PU Tian—cun, HE Juan
(Sichuan Agricultural University, Chengdu 611130, China)

ABSTRACT: Objective The importance of reconstruction is illustrated through the analysis of the personalized design of

the household appliance appearance. Methods It studied respectively from four aspects: form, color, pattern, skin texture.

Conclusion The design of product appearance should base on use function. Without use function, the beautiful design

could not be accepted by consumers. Though the reconstruction of the household appliance appearance has the infinite

space, the reconstruction should not break the tradition, but depend on traditional aesthetic mechanism and aesthetic

psychology. Not every personalized design was popular, but the reconstruction of the household appliance appearance gave

designers some new design ideas and was becoming a fashion.
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Fig.1 Egg washing machine
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Fig.2 Cobra speaker
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Fig.3 Secroll air conditioning
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Fig.4 Stackable refrigerator
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Fig.5 Foothall TV
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Fig.6 The owl fan

2, BIEN A RIE A — MR AR RS B
BREALHLFIE 6 B30 Sk 8 KU, TR ARAE B Al 2%, BES |
AL TH SRR A L0 A0, LSRR A AN
T AT AL SE SR

2 BREN

FEF= BT, GO M Z RSO0, XH
BH A OB R . @R B P /9 e
MR B g My BB, R B RS Y, (% B9 B 0
(A 328 (R 4 S T 1 AR, B v 2k VR, WA
ARFIRN . 7= hh EORZHE ™ i HIH 983 000 B Ak
K, HATRAWITE™ i 3T TH 9 HORS MR ot
TESR, A RE LUAMURR ) (R M JEL 5 RS T Bl 8 AR T A
Mo AEXF—PF7= A BEAT R TR I, B A [ AU 2
TR S BB E L, A XM T R B
XA RIAR S A O T BRI TR AY CRZ A il
FEABATR RS, A RE L RE ™ b A BRI EL

e R BT VE 22 5 HL A = U i AR A5 2]
BEAT B AL, AR 2 A2 7= A RO by D) RE 4t
1o HALILER TR K, A HAL GRS s 259 R 2 LU
F A F2 2 YEAHLEY COR [RIAE BRI 75255
Z oA phil T A LB AR Al B 2 R E



16 fl % TR

20144208 H

FIIREM S RIEM G — R E B, @R R et L4
B2 WK FEASER 2k A0, TR A
AR hEEE AL B A E AR R Y
R (UL 7-10) o X LELATEAR A 3R kAR 1A €
R, LT ARZAFR DT B L . BUAETH 98 X T HLgx
B ) e SR JE AR 2, L 2 A S Bl PR A I 3K 1Y

AT = N AR

K8 Rtz 751
Fig.8 CASARTE emperor
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Fig.7 Colorful refrigerator

Star Series
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Fig.9 CASARTE emperor double

E10 SMEG VKA
Fig.10 SMEG

drum washing machine refrigerator
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Fig.12  Blue and white
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Fig.11 SIEMENS

hand—painted refrigerator porcelain washing machine
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Fig.13 Watch refrigerator
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