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The User-Centered Interface Design of B2C E-commerce Website

XIA Min—yan, ZHOU Zhi—yong, FAN Wen—chao, ZHENG Ke
(Shanghai Dianji University, Shanghai 200245, China)

ABSTRACT: Objective To analyze the appearance, function, interaction of current B2C electronic shopping website,
and the roads to achieve the humanization design. Methods Combined with some typical e~commerce websites, it came
out that based on the background of system design, the interface design always centered on the users, endued the interface
beauty through simplifying and showed the design style of planarizing and picturizing; provided convenient and
personalized function through optimizing the shopping process that similar to entity shop; gave human features of interface
elements and caused emotional resonance through simplifying and emotionalizing interactive between users and websites.
Conclusion On the homogenization base of function and services, designers need to give the shopping website interface
beauty, provide function for user interaction that superior to offline shopping, offer comfortable and convenient interaction,
so that to obtain immersive user experience ,and impress users, attract users.
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