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Values of Commercial Brand Image Design of Stamp Culture

WANG Xiang—yang, PENG Xi, WEI Yang—yang
(Nanchang University, Nanchang 330031, China)

ABSTRACT: Objective Through analysis of the humanistic values and communication forms of stamp culture,
combined with the updates and alternating of publicity way of modern commercial brand image, it summarized the function
and value of modern commercial brand image publicity and brand visual communication. Methods Based on humanistic
values and graphics aesthetic of stamp elements, and referring to the shaping of original commercial brand image , it summed
up the stamp element had the form of beauty and advantages in the way of branding. Conclusion It summarized the stamp

culture of modern commercial brand inspired by the way the image of the publicity, to proposed theoretical basis for the
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inheritance and innovation of the stamp cultural elements in modern commercial brand publicity way.
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Fig.4 Poland ARTENTIKO studio corporate image design works
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