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Promoting Innovative Food Service System Based on Strategy Design

PEI Xue, LI Shi—guo, GONG Miao—sen, CHENG Jiu—ping
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: Objective Analyze and intervene Chinese innovative food service system by the approach of strategy
design. Methods It analyzed the trend that product from physical design transferred into systematic strategy design, the
production background of innovative food service systems in China, four typical categories and certain shared natural
characteristics. Conclusion Three practical strategies are inducted to promote the innovative food service systems, which
has practical meaning for the development and spread of domestic food service system.
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Fig.1 Advertising of "charging" beverage
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Fig.2 Practical application of IT technology in Dolly Farm
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