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Image Cognition of Automobile Color

LU Zhang—ping, GU Qing—qing, LI Ming—zhu, SHA Chun—fa
(Jiangsu University, Zhenjiang 212013, China)

ABSTRACT: Objective To research the relationship between automobile color and user imagery cognition. Methods
Using Smart body color as study cases, it obtained color imagery cognition data through questionnaire, integrated and
refined it using cluster analysis, factor analysis and multiple scales. Conclusion It built a figure which described the
relationship between the color image and the semantic vocabulary to make a more rational and objective understanding.
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Fig.1 The research process of the color imagery cognition
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Fig.4 The average of the semantic evaluation on the samples
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Fig.5 The dendrogram of Smart color samples
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Tab.2 The coordinate values of samples on the

two—dimensional perceptual map
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Fig.6 The two—dimensional perceptual space map of sample color

imagery
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