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Application of Metaphor Concept in Vacuum Cleaner Chape Design

GENG Rui
(Suzhou Art & Design Technology Institute, Suzhou 215000, China)

ABSTRACT: Objective Study on vacuum cleaner form design based on the concept of metaphor. Methods Based on
the analysis of the vacuum cleaners construction and working principle, positioning objective of the vacuum cleaner shape
design through market research, selecting the source to extract its similarity elements for the application in vacuum cleaner
shape design. Conclusion The use of metaphor in product form, function and color, can make consumers understand the
metaphor features familiar to use information products related to ontology; Metaphor design of vacuum cleaner form may
provide a new train of thought for the appearance of similar products design.
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Fig.1 Barrels of dust vacuum cleaner construction

analysis diagram
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Fig.2 Brainstorm diagram
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Fig.3 Analysis of characteristics of Harley motorcycle
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