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The Factors of Humanization Design for Bathroom Products

ZHOU Yi—wen
(Communication University of China, Beijing 100024, China)

ABSTRACT: Objective To study the humanization design of bathroom products. Methods It analyzed and arranged
the relevant literature of humanization design of bathroom products, and combined with the market requirements of the
product humanization design, it drew up the design patterns, and the emotional design concept used to actual bathroom
design. Conclusion In order to satisfy the consumers want to enjoy different needs, such as stress or enjoy, bathroom
products of humanization design has become an important direction of development in the field of interior design.In the
design of bathroom products should meet the demand of consumer decompression and enjoy at the same time, pay more
attention to humanized design, only in this way, can satisfy the demand of people’ s life in today’ s society.
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Fig.1 Trimming rounded design
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Fig.2 Simple button operation
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Fig.3 Clean application of color
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