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Modern Packaging Design from the Law of Visual Perception

LONG Zhen
(Ludong University, Yantai 264025, China)

ABSTRACT: Objective To study the application of visual perception laws in packaging design. Methods Starting
from the definition and law of visual perception, it analyzed the important role of visual perception laws for product
packaging design, to explore the application of visual perception laws in packaging design. Conclusion Visual perception

laws in the packaging design have an important role for the enrichment and development of packaging design theory, to

make the design to better meet the needs of consumers, in order to enhance the competitiveness of their products.
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