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Application of Illustrations in Modern Packaging Design

YAN He, QIAN Jing— jing
(Qingdao Technological University , Qingdao 266033, China)

ABSTRACT: Objective To study the application of illustration in modern packaging design, as well as its effect and
significance of promoting aesthetic level and sales. Methods By describing the present situation of illustration in
packaging and characteristics of different types of illustrations, it analyzed the advantages brought by the packaging and
functions of illustration in packaging design, demonstrated the important role of illustration that it could visualize the
product information, convey packaging ideas, and give the packing emotion.At last, it analyzed the principles of illustration
creation that the pertinence, nationality and times should be followed. Conclusion It demonstrated the feasibility and
necessity of illustrations used in the packaging design.
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