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Concrete Logo Design

WANG Xin—hua, YIN Huan
(Taiyuan University of Technology , Taiyuan 030024, China)

ABSTRACT: Objective To study the application and advantages of concrete logo design, and to enlighten the variety
and uniqueness of logo design. Methods It introduced the form of concrete logo and generalized its types in actual design.
By comparing with abstract logo and literal logo, it analyzed the advantages of concrete logo in the actual design on the
visual representation and information communication, and discussed the reference and inheritance of which use Chinese
traditional culture for. Conclusion Concrete logo has functionality and irreplaceable superiority in the application than
others, and the application of which in the logo design can make a successful surprise.
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Fig.1 The logo of Chunjuan
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Fig.2 The logo of Shancaoji
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Fig.3 The logo of 7-Eleven
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Fig.4 OPEN Chan
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Fig.6 The logo of Guoyan
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