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Discussion on the Design and Application of Graphic Elements in Graphic

Advertisement

JIN Ping
(Yiwu Industrial and Commercial College, Yiwu 322000, China)

ABSTRACT: Objective Through analysis of the existing form of graphics in graphic advertisement, the main design
points and application of graphic elements in graphic advertisement are introduced to spread the advantages of character as
graphic elements in graphic design. Methods It explained the theory of character graphic elements, based on the
expression of graphic elements, analyzed the role of graphic elements and proved.graphic elements was the decisive factors
of successful or failed graphic design. Conclusion Character graphic have important role in graphic advertisement
design, which are of more great role and concise.
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