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The Temperament Design of Office Products Based on the Narrative

Design

ZHENG Hao—hua, QI Rui—-wen
(Nanchang University, Nanchang 330031, China)

ABSTRACT: Objective To study the temperament design of office products based on the narrative design. Methods
Based on the narrative design principle, considering the change of social environment changes and people consumption
idea, it analyzed the necessity of temperament design of office products, made the narrative elements of office products
design decomposed into morphological element and functional elements, and made it one by one analysis, proposed the
approach for the temperament design of office products which was from the narrative design of the footing by the "objects"
to "events" itself, at the same time paid attention to the user’ s experience pleasure. Conclusion Starting from five aspects
of the product shape, color, texture, function and experience, it made the temperament design research, to promote the design
of office products more humanization.
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