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Analysis of the Influence of Image Retrieval on Industrial Design Creative
Value

ZHANG Dong—fang
(Heze University, Heze 274000, China)

ABSTRACT: Objective To study the supporting role of image retrieval system for industrial design creative, and
reasonable retrieval method. Methods Do the experimental, 42 industrial design students participate, and Baidu image
retrieval system as experimental tool.Ask to subjects accord design requirements to find keywords, use experimental tool
find image, and evaluation search results with various design inspiration value and usefulness. Results The experimental
results analysis showed that retrieve image creative inspiration value for industrial design mainly from its aesthetic and
emotional level.The main inspiration value and usefulness in the image had a very strong positive correlation. In addition,
using different search methods to retrieve, the results had some impact to the overall value of inspiration. Conclusion
Theme of image is the most predictive for overall inspiration value, nonlinear relationship between beauty and inspiration
value. There is a certain relationship between image inspiration value and number of keywords.
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Tab.1 Linear regression model by the inspiration values and

inspiration indicators
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Tab.5 Influence of keyword numbers on evaluation with

image indicators
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Tab.4 Linear regression model by inspiration value and

emotional, aesthetic indicators
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